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Household Income

According to ESRI Business Information Solutions, the estimated 2007 median household income as
well as the per capita income for Woodburn is significantly less than Marion County, Salem MSA, and
Oregon. See Table 3 for median household incomes and per capita incomes for the four regions.

Table 3: Median Household Income and Per Capita Income- Woodburn, Marion, Salem MSA, Oregon

Median Household Income Per Capita Income
Woodburn $42,062 $16,112
Marion County $50,335 $22,854
Salem MSA $50,778 $23,146
Oregon $51,735 $26,912

Figure 4 shows the percent of households by income for the four regions.
Figure 4: Households by Income- Woodburn, Marion, Salem MSA, and Oregon
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Source: ESRI Business Information Solutions

The highest percentage of the population in Woodburn earns between $35,000 and $74,999 annually.
Compared to the other three regions, the residents of Woodburn earn significantly less annually.

Household Size

The average household size in Woodburn is significantly higher than that of Marion County, Salem MSA,
and the State. Table 4 shows 2007 average household size for Woodburn, the County, the MSA, and
Oregon.
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Table 4: 2007 Average Household Size
2007 Average Household Size

Woodburn 3.91

Marion County 2.73

Salem MSA 2.71

Oregon 2.51
Employment

According to 2007 figures, the percentage of the 16 and older population in the labor force civilian
employed is slightly lower than the County, Metropolitan Statistical Area, and State as illustrated in
Table 5.

Table 5: Percentage of Employed Aged 16+
Percentage of Employed Aged 16+

Woodburn 90.9%
Marion County 92.8%
Salem MSA 92.9%
Oregon 93.6%

B. Current Park and Recreation Trends

Facilities

National Trends

Regarding Recreation Facilities, the following national trends are relevant to the City of Woodburn. The
current national trend is toward a “one-stop” facility to serve all ages. Large, multipurpose regional
centers help increase cost recovery, promote retention, and encourage cross-use. Agencies across the
U.S. are increasing revenue production and cost recovery. Amenities that are becoming “typical” as
opposed to alternative include:

e Multipurpose, large regional centers (65,000 to 125,000+ sq. ft.) for all ages/abilities with all
amenities in one place. This design saves on staff costs, encourages retention and participation,
and saves on operating expenses due to economies of scale.

Leisure and therapeutic pools

Interactive game rooms

Regional playground for all ages of youth

Partnerships with private providers or other government agencies
e Indoor walking tracks

e Themed décor

Amenities that are still considered “alternative” but increasing in popularity:
e Climbing walls
e Indoor Soccer
e  Cultural art facilities
e Green design techniques and certifications such as Leadership in Energy and Environmental
Design (LEED). A recent survey of recreation industry professionals, conducted by BCA
Architects, indicated that 52% of the recreation-industry survey respondents said they were
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willing to pay more for green design knowing that it would significantly reduce or eliminate the
negative impact of buildings on the environment and occupants.

Age-Specific Populations
The following are trends related to the aging population in the United States:
e America is aging and it is estimated that by 2010, the median age will be 37 years, and by 2030
the median age will be 39 years. The current life expectancy at birth in the United States is 77.9
years.
e There is a growing body of evidence that indicates that aging has more to do with lifestyles and
health behaviors than genetics.
e Seniors control more than 70 percent of the disposable income and have more than $1.6 trillion

in spending power, according to Packaged Facts, a division of MarketResearch.com, which
publishes market intelligence on several consumer industries.

e Seniors also are the fastest growing segment of health club memberships, according to the
International Health, Racquet and Sportsclub Association (IHRSA).

e The top three sports activities for persons 65 years and older in 2004 were: exercise walking,
exercising with equipment, and swimming according to the National Sporting Goods Association
(NSGA) survey.

Hispanic Populations
A survey done, in 2006, by UCLA Anderson School of Management Applied Management Research
Program and funded by the Outdoor Industry Foundation surveyed the Hispanic population to gather
information regarding Hispanics and outdoor industry. The following are results from this survey:
e Running/jogging (48%) and weightlifting/gym (23%) ranked as the most popular physical
activities for Hispanics.
e Football (13%) and basketball (11%) ranked as the top two favorite sports among Hispanics.
e Interms of participation, basketball ranked number one in terms of sports participation in the
past three months (27%), and exercising ranked second (20%).
e Soccer, both indoor and outdoor, remains popular among Hispanic populations.

e Top Reasons Kids Say “No” to Drugs (ages 9 — 17): Sports, 30%; Hobbies, 16%; Family and
Friends, 14%; Arts, 12%, and Music, 11% (White House Office of National Drug Control).

e Over half of teens surveyed (54%) said they wouldn’t watch so much screen time if they had
other things to do. The same number indicated they wished there were more community or
neighborhood based programs and two-thirds said they’d participate, if they were available
(Penn, Schoen & Bertrand).

Athletic Recreation

The National Sporting Goods Association Survey on sports participation found that the top five activities
are: walking, swimming, bicycle riding, hiking, and fishing. Additionally, the following active, organized,
or skill development activities still remain popular: field sports, skateboarding, and inline skating, golf,
aerobic exercise, and working out, yoga, Tai Chi, Pilates, and Martial Arts.
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Aquatics

According to the National Sporting Goods Association, swimming ranked second in terms of
participation in 2005. Outdoor pools in Oregon are only open for a few months out of the year. There is
an increasing trend towards indoor leisure and therapeutic pools. Additional amenities like “spray pads”
are becoming increasingly popular as well.

Recreation and Culture Trends
National Trends
e Those with incomes less than $29,999 enjoy arts/craft fairs and festivals. Individuals with
income levels between $30,000 and $74,999 enjoy art museums, galleries, arts/craft fairs,
festivals, and historic sites. More than 50% of those with incomes over $75,000 visit historic
sites. (2007 Statistical Abstract)
e Attendance at the traditional performing arts events has steadily increased between 2000 and
2004 for all categories except opera and symphony/orchestra. (2007 Statistical Abstract)
Income
National Trends
e Americans spend more than $300 billion on recreation annually.
e The greater the household income, the more likely that members started a new recreational
activity in the last year, and patronized public parks and recreation services.
e The most socially and politically active group in the United States is also the most recreationally
active.

Recreation and Park Administration

e Level of subsidy for programs is lessening and more “enterprise” activities are being developed,
thereby allowing subsidy to be used where deemed appropriate.

e Agencies are hiring consultants for master planning, feasibility, and strategic/policy plans.

e Recreation programmers and administrators are being involved at the beginning of the planning
process.

e Information technology allows for tracking and reporting.

e Pricing is often done by peak, off-peak, and off-season rates.

e More agencies are partnering with private, public, and non-profit groups.

e Organization is structured away from specific geographic units into agency-wide sections for
athletics, youth/teen sports, seniors, facilities, parks, planning, etc.

C. Community and Stakeholder Input

Focus groups were conducted December 11" and 12™, 2007. There were a total of 4 focus groups, and
almost 50 participants including: community stakeholders, department staff, Park Board members, and
school district representatives. In addition, a public forum was held on December 12", The following
summarizes input gathered from the focus groups and public forum. Verbatim focus group notes can be
found in Appendix I.

STRENGTHS

Department
e Good team- well qualified at all levels
e Great internal communications
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e Willing to help regardless of job title and duties

e Good diversity and depth of background

o Very adaptable to many situations

e Caring team invested in the strength of the Department and bettering the community

e Cooperation with the school district
0 Especially the after school program
e Many parks- geographically dispersed
e Planning for improvements and future growth
e Great volunteer contributions
0 Especially to facilitate youth sports

Programs/Activities
e Swimming lessons
e Collaborative efforts in youth sports
e After school program

Sites/Facilities
e Aquatic Center
e Skate park
e Picnic areas with nice, mature trees
e Overall parks are well maintained
e KABOOM: Play equipment replacement program

AREAS FOR IMPROVEMENT

e Communication with citizens regarding
0 Promotion of facilities available
0 Marketing of programs offered
e |dentity of Recreation and Parks Division within Community Services Department
e Centralized location for multicultural activities
e Maintenance of existing facilities
e Implementation plan
e Need for more funding and staff
e Need for value to be placed on recreation and park services
e Need more security at parks, sites, and facilities
e Need more trails and connectivity
e Aging/failing facilities
0 Aquatic Center problems
0 Bleachers
0 Lighting
e Limited programs and services
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RATINGS

Quality of current programs 2.0
Quality of existing facilities 2.2
Maintenance of facilities 3.0
Quality of customer service 1.5
Effectiveness of seeking feedback 2.2

ADDITIONAL PROGRAMS TO BE ADDED

e Youth programs

e Family oriented programs

e Senior programming

e History/cultural programs

e Non-sports programming

0 Educational, crafts, etc.

e Teen programming

e Visual/performing arts
Additional aquatic programs
Hiking, biking, and walking
Wellness programs
Therapeutic programs
e Recreation vs. competitive programs

IMPROVEMENTS TO PARKS AND FACILITIES

Aquatic Center

e HVAC
e Parking
e Lighting

e Resurfacing

Legion Park
e Bleachers
e Fencing

Settlemier Park
e Restroom safety features
e Third point of entry
e Perimeter walks

All Parks
e Visibility and safety
e Access

e Lighting-more use options
e Drinking fountains
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General
e Additional trails
e Upgrade athletic fields
e Add more courts
O Basketball
0 Volleyball
e Park benches
e Tree replacement program

ADDITIONAL PARKS AND FACILITIES
e Community center
e Cultural arts center
e  Multigenerational center
Dog park
Storage facilities
ADA access to parks
Water/spray park
e Build-out of 4" field at Centennial Park
O Batting cages
0 Lighting
0 Bleachers
e Athletic courts

0 Volleyball
0 Tennis
O Basketball

UNDERSERVED PORTIONS OF WOODBURN

Geographic
e Southeast- new housing
e UGB expansion

Demographic
e Lower income families
e Seniors

e Baby Boomers- future need
e Latino community
e Russian community

HOW TO SUPPORT

General consensus was that the Department should be funded through a combination of multiple
funding sources including:

e System development charges

e Grants

e Foundation
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Corporate sponsorships
User fees
General fund
Tourism tax
School district
Senior Groups
O Senior estates
o0 WASP
O RSVP
County
Local businesses
0 Nike
0 Adidas
0 Walmart
Chamber of Commerce

KEY PARTNERS

Youth sports organizations

Civic organizations

Nonprofit organizations
Churches/faith-based organizations
Media (newspapers, TV, radio)
Police, Fire District

Developers

Library

Chemeketa Community College

KEY ISSUES AND PRIORITIES

Marketing/promotion
Funding
0 Sources
0 City foundation
e Government follow-through
e Promote intergenerational and multicultural events
e Increase community involvement
o Implementation of plans
e Improve and utilize existing parks
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D. Statistically-Valid Community Survey Findings

Introduction/Methodology

The Master Plan Survey was conducted through a mailback methodology. The survey was originally sent
to 5,000 randomly selected households located in the City of Woodburn and the ZIP code associated
with it (97071), which may include households outside the city limits. Completed surveys received
totaled 349 out of a net estimated 4,879 delivered (approximately 121 surveys out of the 5,000
originally mailed were returned "undeliverable" due to invalid addresses and/or residents who have
moved and no longer reside at a particular address). This represents an average response rate of
approximately 7.2%. Based upon the total sample size of 349 responses received, overall results have a
margin of error of approximately +/- 5.3 percentage points calculated for questions at 50% response’.
Also, note that the resultant database is weighted by age, ethnicity, & homeownership of respondent to
ensure appropriate representation of City residents across different age cohorts in the overall sample.

The primary list source used for the mailing was a third party list purchased from Equifax, one of the
three largest credit reporting agencies in the world. Use of the Equifax list also includes renters in the
sample who are frequently missed in other list sources such as utility billing lists.

Respondent Profile

Based on 2000 US Census data and the 2007 ESRI Forecast, the profile of Woodburn residents (which is
the basis for the weighting of the survey data) is distributed as follows. Among the population of
Woodburn that is 20 years or older, 32 percent are between 20 and 34 years old, 16 percent are
between 35 and 44 years, 13 percent are between 45 and 54 years, 12 percent are between 55 and 64
years, 13 percent are between 65 and 74 years, and 13 percent are 75 years or over. Eighty-one percent
of households have an annual income less than $75,000; 39 percent of residents are Caucasian (not
Hispanic) and 55 percent are Hispanic/Latino.

Among survey respondents, 61 percent of households have kids living at home, 22 percent are empty-
nesters (couples and singles with kids no longer at home), 7 percent are couples without kids, and 10
percent are singles without kids. Respondents were most likely to own their own residence (82 percent
of respondents vs. 18 percent renters) with average length of residency being almost 17 years (although
29 percent of respondents have lived in the area five years or less). The majority of respondents (93
percent) live in the City limits of Woodburn, compared to 7 percent who live outside the City in the
unincorporated county or other areas. Respondents living in the City were relatively evenly distributed
throughout the identified areas (8 to 20 percent in each area), though a slightly higher proportion live in
Senior Estates (20 percent), South Woodburn (20 percent), and downtown (17 percent). (See Figure 5
and Figure 6)

1 For the total sample size of 349, margin of error is +/- 5.3 percent calculated for questions at 50% response (if the response for a particular
question is “50%”—the standard way to generalize margin of error is to state the larger margin, which occurs for responses at 50%). Note that
the margin of error is different for every single question response on the survey depending on the resultant sample sizes, proportion of responses,
and number of answer categories for each question. Comparison of differences in the data between various segments, therefore, should take into
consideration these factors. As a general comment, it is sometimes more appropriate to focus attention on the general trends and patterns in the
data rather than on the individual percentages.

-42 -
City of Woodburn Parks and Recreation Master Plan Update



Figure 5: Demographics

Demographics

Gender Male

Female

Age 20-34

35-44

45 -54

55 - 64

65-74

75 orover
Household Composition

Single, no children

Single with children athome

Single, children no longer at home (empty-nester)

Couple, no children

Couple with children athome

Couple, children no longer at home (empty-nester)

At least one household member under 18 yrs

At least one household member over 55 yrs
Race/Ethnicity

Caucasian/Anglo (not Hispanic)

African American 0%

62%

Hispanic/Latino 55%
Asian 1%
Native American 1%
Other 4%
0% 10% 20% 30% 40% 50% 60%

Percent of Respondents
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